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. NAME HOMETOWN EDUCATION
Timothy O’Donnell Shavertown, PA United States Nav
Resides: Boulder, CO University of Californi
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3rd (Top American) Ironman World Championships (2015)
Ironman Champion

ITU Long Distance World Champion

21 Professional Wins

58 Professional Podiums

3x USA Triathlon Non-Drafting Athlste of the Year (2009, 2010, 2015)
2x Top American Ironman World Championships (2013, 2015)

2% Top American [ronman 70.3 World Championships (2010, 2012)
Ironman US Pro Champion (2011)

2x Ironman 70.3 US Pro Champion (2010, 2012)

bx Armed Forces National Champion (2003-2008)
3rd Ironman 70.3 World Championships, (2010)

2nd 1TU Long Distance World Championships (2010)
USA Triathlon Under-23 National Champion (2003)
Ironman PR 7:55:56 (2015)
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YOU CAN BIKEWITH THE BEST

T.0. IN THE
MEDIA

2015 Ironman World Championships Broadcast
9.5 million views

OQutside Magazine
My Body section / October issue 688,000 readers

AskMen.com
Monthly blog series / 12 million monthly site visitors

2014 Ironman World Championship broadcast
1.2 million viewers

Triathlon Film Documentary
In production

Triathlete Magazine
Cover photo / 61,227 Circulation

Inside Triathlon Magazine
Cover photo / 600,000 Circulation

Garmin 920XT Gampaign - Primary athlete

Social Media
Facebook, Twitter, website, quarterly e-mail newsletter
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the world’s lightest interchangeable shields
3 lenses included - lifetime carranty
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GARMIN ADVERTISEMENT CASTELLI ADVERTISEMENT COMPEX ADVERTISEMENT
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GREAT ATHLETES RIDE TREK
TIMOTHY ©'DONNELL
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* Double digit participation increases over the last 7 years

» Worldwide television audience of more than 325 million

* College educated participants - many with advanced degrees
» Goal-oriented, accustomed to success

* Aspirational - to hear the words "You are an Ironman!"




Triathletes are affluent

Average household income of Ironman Triathlon Participants is $247,000 a year
They spend substantially on sport and luxury items

They travel widely for competition

Triathletes Hit The Luxury Marketer’s Sweet Spot

Average age: 40

68% Male 32% Female

Home Owners: 83%

University Educated: 92%

44% of IM athletes influence financial decisions at their place of business
14% of them are executives and C-level roles

39% work at companies with > 1,000 employees

HOW TRIATHLETES COMPARE
WITH PARTICIPANTS IN OTHER
BLUE CHIP SPORTS:

Triathlons are everywhere...
Over 3,500 USAT-sanctioned events, plus thousands
more local, non-sanctioned competitions.

* Ironman Triathletes: $126,000 annually
* Golfers: $108,000 annually * Tennis Players: $81,000 annually

* 25Y of triathletes earn more than $200,000 annually



timothyodonnell.com




